Corporate Profile 
The objective of this assignment is a 5-6 page paper (typed, size 12 font, double- spaced) analyzing one company and what has made them successful; or if you prefer the negative, why that firm has been unsuccessful.  

Where to find information
Students will identify one firm that they will analyze using online databases such as Business and Company Resource Center and Expanded Academic which are both located in iConn.  In addition, Google Scholar and Google Finance can be helpful on-line sources because they narrow their respective search results to articles that are published in scholarly sources or financial information.  You may use any reliable resource, but these are good places to start.  Once you have chosen the company you wish to study, the next step is to begin researching what it is that you will be analyzing.  Start some basic background information about them, even though you probably already know some of their background information, and then identify how the company’s background and past have influenced the decision(s) that you be studying.  

Helpful advice
Remember, in order to analytically determine the cause(s) of success you should look into past and current product lines and/or services to see if the company has changed over time or if they continue to operate in the same market(s).  Success can come from many sources: a solid product or service, an effective marketing campaign, the ability to identify new markets and niches, etc.  Your goal is to determine what “your” company has done to make themselves what they are today.

The suggested format for the profile is to start with a brief history of the company as a way of introducing the topic.  Ideally this should be the first paragraph or two, but definitely should not go beyond one page, unless it is integral to your line of analysis.  From there, you should move on to what the company has done in terms of product or service line, or corporate strategy and the impact such moves have had.  As part of your analysis you should identify how success is being measured, this may vary from company to company depending upon the industry and the nature of the good or service.  You will need to define this for your firm.

Format and other specifications 
· Cover page with your name, date, and title

· 5-6 pages of your paper, one inch margins all the way around the individual page

· Bibliography done in Chicago style

· Endnotes for citation purposes

· Project is worth 60 points
